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BRAZIL: KEY INDICATORS  
Real income growth, controlled inflation and demographic  
bonus are reshaping the country  

GDP PER CAPITA VS. UNEMPLOYMENT  
(US $ thousand/year )/(%)  

Source: Ernst & Young  
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Source: Brazilian Central Bank, IBGE and SulAmérica  Source: Brazilian Central Bank, IBGE and SulAmérica  
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INFLATION VS. SELIC  
(IPCA % / year ) /(Annual average interest rate %)  
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BRAZILIAN POPULATION AGE STRUCTURE  
(age in years )  

Å Not  only  an  increasing  proportion  of  the  population  in  the  working  age  group  but  also  extended  time  in  the  
workforce  are  creating  potential  for  high  economic  growth,  favoring  consumption  of  goods  and  services,  and  thus  
the  consumption  of  insurance  products  
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BRAZIL: KEY INDICATORS  
Increasing proportion of the population in the working age group  

1980  2010  2030  
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INDUSTRY OVERVIEW  
Stable economic scenario and underpenetration  
will boost growth in the upcoming years  
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REVENUE GROWTH IN ALL SEGMENTS  
(R$ billion )  

Source: SUSEP, CNseg  

CAGR by segment  
(2014e -2016e)  

2011  2012  2013  2014e  2015e  2016e  
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Life  
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1 Taiwan  17.6%  

6 UK 11.5%  

16  Italy  7.6%  

17  USA 7.5%  

27  Spain  5.3%  

36  Chile  4.2%  

38  Brazil  4.0%  

40  India  3.9%  

INDUSTRY OVERVIEW  
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13th in premiums in 2012, less penetrated than other countries  

2010  

1 United States  790  

2 Japan  434  

3 UK 226  

4 France  207  

5 Germany  179  

6 China  162  

7 Italy  126  

8 South Korea  88  

9 Canada  79  

10  Netherlands  78  

11  Australia  59  

12  Spain  58  

13  Taiwan  58  

14  India  56  

15  Brazil  45  

INSURANCE PENETRATION  
(premiums ex -health as a % of GDP)  

Source: Swiss Re (2013)  

INSURANCE PENETRATION  
(premiums ex -health as a % of  GDP)  

* Historical figures influenced by exchange rate effects  
Source: Munich Re Economic Research  

GLOBAL RANKING  
(TOTAL PREMIUMS ï EUR bn* )  2020  

1 United States  1,263  

2 Japan  712  

3 China  622  

4 UK 324  

5 France  240  

6 Germany  221  

7 South Korea  177  

8  Brazil  162  

9 India  144  

10  Italy  143  

11  Canada  124  

12  Australia  103  

13  Taiwan  98  

14  Netherlands  95  

15  Russia  82  

3.1  3.1  3.2  3.2  
3.7  4.0  

2008  2009  2010  2011  2012  2013  

6.3  

World 2013  



INDUSTRY OVERVIEW  
Brazil: Underpenetration in all insurance lines  

Source: FenSeg/ Denatran  2012  

Source: ANS  Dec/2013  Source: ANS  Dec/2013  

Source: CNSeg Dec/2012  
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PRIVATE HEALTHCARE: 50.3 million lives insured  
(% of total population)  

DENTAL: 20.7 million lives insured  
(% of total population)  

AUTOMOBILE INSURANCE: 16.8 million vehicles insured  
(% of total fleet)  

HOMEOWNERS INSURANCE: 7 million homes insured  
(% of  total homes )  
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Company Overview  



Largest independent, pure -play Brazilian insurer leveraging  
on strong brand reputation  

Best in class in sustainability and corporate 
governance practices  

Large customer base, with high levels of retention  

Highly -skilled personnel and experienced management team  

Distribution supported by strong relationship with brokers  
and bancassurance  partnerships  

Investment grade issuer by Fitch with a focus  
on value creation and return to shareholders  

COMPANY OVERVIEW 
Multiline insurance model  
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#1  

7 million+  
customers  

~5,000  
FTEs  

30,000+  
i ndependent  

brokers  

 R$1.2  billion  

in dividends  
since IPO  



NATIONWIDE NETWORK  
Strong presence across the country  
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Branches in all 
statesô capitals 
and large cities  
of Brazil  

88  

100 +  
points of  
presence  

37  
CASAs (auto 

centers)  

16,000  
bank branches 
accessible through 
bancassurance 
partners  

20 +  
distribution 
partnerships  

Independent 
brokers  
(25,000 + trained 
by SulAmérica  
in 2013)  

30,000  




